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We tackle complex development issues through 
research insights and creativity.

We’re a research and communication agency working 
to help our clients achieve their goals, with sound 
process and evidence. 

We’re a group of question designers, story listeners, 
data crunchers, fact believers, problem solvers, and 
trend spotters on a mission to get to the heart of why. 



This is how we do it. 

Listen and Discover 

We understand where you 
want to go, what you want to 
do, the audience you want 

to influence, and what 
needs to be done.

Uncover insights 

We combine rigorous 
research with pragmatism to 
uncover genuine insight and 

big breakthroughs.

Communicate and share 

We communicate results with 
pride and polish. Your story 

should push boundaries and, 
most of all, accelerate 

impact.

Connect the dots

We link insights to the bigger 
picture and support clients 

as they move from 
breakthroughs to action. We 

identify the most practical 
solutions. 



Bring a compelling story 
to life through data

Strategy and Communications

Evidence to influence funding, policy, and 
program design 

Research that raises the bar in best practice and 
supports internal strategy 

Technical communications and hard numbers for 
donors and policymakers 

Multi-media and creative storytelling 

Work with others 
for change

Team and Leadership Engagement

Group facilitation for arriving at critical decisions 

Common metrics to harmonize your work 

Compelling storytelling backed by data

The right resources and 
team for your needs 

Resource Planning

Measurement planning linked to strategy 

Recruitment and team building 

Translating results into practice 

Research that’s fit 
for purpose 

Study Design 

We combine rigorous methods with pragmatism 
to reach those important breakthroughs. 
Methods include: 

FORMATIVE RESEARCH CONSUMER INSIGHT IMPACT EVALUATION

HEALTH MARKET ANALYSIS STANDARD METRIC DEVELOPMENT

S E R V I C E S



Our Work



O U R  W O R K

Capturing and 
Communicating 
a Legacy 

Evidence to Action for Strengthened Family Planning and Reproductive 

Health Services for Women and Girls (E2A) was USAID’s global flagship 

project for strengthening quality family planning and reproductive 

health services. As it came to a close in 2019, project leadership  

needed a way to ensure the goals and key lessons would live on in the 

global family planning community. 

The problem

We partnered with Thinking Hound, a knowledge management 

agency, to synthesize seven years of complex work into four legacy 

themes and create a communication strategy to fortify the project’s 

posterity. The strategy included key messages, gateways, 

audiences, actions, resources, and channels.

The solution

Services used
Design Thinking | Qualitative Research and Analysis | Participatory 

Workshop | Strategic Communications | Team and Stakeholder 

Engagement 

Framework to 

amplify E2A's 

legacy 



O U R  W O R K

Zimbabwe has one of the strongest condom programs in Africa, but in 

2016, the future of condom funding was uncertain. After years of strong 

investment, international donors were focused on creating a 

self-sustaining condom market. PSI worried that removing financial 

support could mean condom insecurity and losing gains made in 

HIV/AIDS prevention through condom programming. They needed a 

study that could measure the impact of social marketing on Zimbabwe’s 

condom market to assure donors their funding was necessary. 

The problem

Databoom tested the hypothesis that the right investments in condom 

social marketing could help “all boats rise” and improve the market for 

condoms. The study provided evidence that donors and decision-makers 

could use to inform further investments in Zimbabwe and other condom 

markets.

The solution

Services used
Experimental Study Design | Health Market Analysis | Strategic 

Communications | Team and Stakeholder Engagement.

Can All 
(Condom) Boats 
Rise Even in an 
Economic Crisis? 

Previous Packaging New Packaging

A randomized control trial, the study's 

hypotheses and conclusions are 

summarized in a chart. 



O U R  W O R K

Handing the 
Evidence Keys 
Over to Market 
Planning Teams 

While PSI was addressing global demand for family planning and 

modern contraception, they had a growing demand challenge of their 

own. The Program Analytics team found themselves as the gatekeeper 

to essential data and needed a way to share it with teams, country 

offices and others beyond PSI in a format that was user-friendly.

The problem

Databoom partnered with Visualst, a public-interest data design firm, 

to convert the large set of survey data on use/need and analysis 

tables into an easy-to-use tool. The objective was to let users 

interface only with the data they need and make it easier to digest 

and share results.

The solution

Services used
Consumer Insight | Data Visualization | Strategic Communication | Team 

and Stakeholder Engagement 

A new and improved use/need 

explorer tool for modern 

contraceptive markets



O U R  W O R K

Integration: 
An All-or-Nothing 
Proposition? 

For decades, donor investments in health have been primarily vertical with 

funds earmarked for specific programs. Some donors are now asking 

whether their investments could be more impactful if they were horizontal 

and integrated into primary health care. Databoom supported R4D and PSI 

to examine the feasibility of integrating family planning services with primary 

health care in Ghana and Malawi.

The problem

Databoom identified the most important considerations for integrating family 

planning and primary healthcare and examined existing programs. We 

created a decision-making tool for donors and policymakers to identify 

where integration is present in national strategy and how much progress 

has been made. Policymakers were then able to determine where 

integration is desirable and chart progress over time for an improved 

approach. 

The solution

Services used
Qualitative Research and Analysis | Data Visualization| Strategic 

Communications | Team and Stakeholder Engagement. 

A decision-making tool for 

analyzing integration of 

family planning services 

with primary health care. 
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The Journey to Evidence-Based Investments for Adolescents

To ensure that investments in
adolescent girls are based on

rigorous evidence 

Our mission

Girl-Centered

Innovative
 Focused on
Excellence Efficient

Action-Oriented

CONDUCT RESEARCH
The biggest decision-makers in each development
sector use the Center’s results to inform their work 

There is a larger talent pool of young researchers
and professionals with expertise on adolescent girls

BUILD CAPACITY

CONVENE EXPERTS
The best ideas for adolescent girls are

funded and taken to scale

Evidence is easily accessible, understood, and relevant
to decision-makers who influence global debates,

investments, policies, and programs on
adolescent girls

COMMUNICATE
EVIDENCE
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Donors

Decision-Makers

Researchers

STAKEHOLDERS

A world where adolescent girls
can achieve their full potential as

healthy, productive individuals
and be agents of change in their

communities

Our vision

A cumulative view of 

all campaigns and 

seasons outlined in 

dashboards to 

monitor performance. 

A five-year visual road 

map featuring the main 

milestones in a journey 

towards evidence-based 

investments for 

adolescent girls.

A holistic model where 

adults serve as 

stewards of children for 

the prevention of child 

sexual abuse.

Sample logic model 

for a funder wanting 

to demonstrate the 

philosophy behind its 

grant giving. 

A D D I T I O N A L  W O R K

Automated 
Dashboards for 
Routine 
Decision-Making

Tactical 
Communications

Logic Models and 
Measurement 
Frameworks

Theories of 
Change and 
Conceptual 
Frameworks



O U R  W O R K

Getting to FP2020: Harnessing the 
private sector to increase modern 
contraceptive access and choice in 
Ethiopia, Nigeria, and DRC

Riley C, Garfinkel D, Thanel K, Esch K, Workalemahu 
E, Anyanti J, et al. (2018) Getting to FP2020: 
Harnessing the private sector to increase modern 
contraceptive access and choice in Ethiopia, 
Nigeria, and DRC. PLoS ONE 13(2): e0192522. 

Published: February 14, 2018

Leveraging long acting reversible 
contraceptives to achieve FP2020 
commitments in sub-Saharan Africa: 
The potential of implants

Thanel K, Garfinkel D, Riley C, Esch K, Girma W, 
Kebede T, et al. (2018) Leveraging long acting 
reversible contraceptives to achieve FP2020 
commitments in sub-Saharan Africa: The potential 
of implants. PLoS ONE 13(4): e0195228. 

Published: April 9, 2018

Strategic donor investments for 
strengthening condom markets: 
The case of Zimbabwe

Taruberekera N, Chatora K, Leuschner S, Munjoma 
M, Sithole H, Balasubramanian S, et al. (2019) 
Strategic donor investments for strengthening 
condom markets: The case of Zimbabwe. PLoS ONE 
14(9): e0221581.

Published: September 6, 2019

BLOG - Should vertical 
programs be integrated into 
primary health care?

Published on R4D.org -  

March 27, 2019 

Peer-reviewed publications & commentary

https://doi.org/10.1371/journal.pone.0195228https://doi.org/10.1371/journal.pone.0221581 https://journals.plos.org/plosone/article?id=10.137
1/journal.pone.0192522

https://r4d.org/blog/should-vertical-programs-be-
integrated-into-primary-health-care/



C l i e n t s

We keep good company 



Databoom’s support on our theory of change was critical 
to making it happen. Kim worked seamlessly with 
various teams centrally and in-country to ensure 
organizational buy-in across the board. It’s been a 
pleasure working with Databoom and they have made a 
lasting contribution to our work!

- Claire Tavernier, COO of Girl E�ect

Databoom facilitated an excellent process to develop a 
team strategy in support of our emerging global 
strategic plan. Their technical ability, acuity with strategy, 
and fantastic interpersonal skills have been invaluable to 
EngenderHealth.

- Mustafa Kudrati, Vice President of Programs of EngenderHealth

Databoom has integrated into our data analysis and 
research work seamlessly. There’s a clear return on 
investment - they produce quality and timely deliverables. 
Even more importantly, it’s enjoyable to work with them. 
Databoom always helps us find a path to solutions for our 
more complex issues.

 - Katelyn Brewer, CEO of Darkness to Light 



c/o The Yard
700 Pennsylvania Avenue SE, Suite 2064

Washington DC 20003
United States

O U R  O F F I C E

w w w . d a t a b o o m . u s

www.linkedin.com/company/kim-longfield-consulting

researchgate.net/profile/Kim_Longfield

twitter.com/databoomus


